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	.…
	EUROCARE News


· Landmark EU report shows the full burden of alcohol in Europe

A 400 page report analysing the health, social and economic impact of alcohol in Europe, was released on 1 June by the European Commission, setting out the scientific evidence that will inform the Commission’s first-ever strategy on alcohol due out later this year.

The report points at Europe as the heaviest drinking region of the world and shows that the styles and levels of drinking throughout Europe are much more similar than commonly believed. 

According to the report, alcohol is one of the major public health problems in Europe. Causing some 60 different types of diseases and conditions (including accidents and injuries, mental and behavioural problems, cancers, heart diseases and stroke), alcohol is responsible for 7.4% of all ill-health and early death in the EU.  

The report also shows that alcohol is a key cause of harm to people other than the drinker including some 60,000 underweight births, up to 9 million children living in families adversely affected by alcohol, the 10,000 ‘innocent’ deaths that occur to bystanders or passengers from drink-drivers, and the 2,000 murders that occur each year. 

Alcohol costs Europe an estimated 125 billion euros (equivalent to €650 for each household) every year due to ill-health, accidents and injuries, crime and lost productivity. 

Contrary to what some representatives of the alcohol industry have tried to make policy makers believe, the report shows that education and public awareness campaigns are simply not good enough on their own in reducing the harm done by alcohol. In contrast, the report shows that we need to be tough on drink driving, and make sure that alcohol is not too cheap or easily marketed, supported by widespread campaigns if we are going to make a difference in reducing alcohol’s toll on Europe.  

“What really makes the need for action so urgent is that we know ‘what works’ in reducing this toll,” says Dr Anderson, lead author of the report and international public health expert. “All we need now is the will to do something about it.”  

Mr Rutherford emphasized: “Whilst price is a major factor in controlling consumption a less contentious and a more politically feasible action would be to control the volume of advertising and ban sports sponsorship which is the most insidious marketing strategy of the alcohol industry.”

For further information please contact 

Derek Rutherford, Secretary of EUROCARE            
 Tel: +44 1480 466766

Walter Farke, Public Relations Officer    

 Tel: + 32 (0)2 732 6782

 

The report ‘Alcohol in Europe: a public health perspective’ was written by Dr Peter Anderson and Ben Baumberg for the Institute of Alcohol Studies (www.ias.org.uk). It can be downloaded from http://ec.europa.eu/health-eu/index_en.htm
· Bridging the Gap meeting in Barcelona from 11th until 13th May 2006

With the second and last Bridging the Gap (BtG) meeting in Barcelona the project has reached another important milestone. Approximately 60 members of the network attended this meeting, which was organized by the Department of Health of the government of Catalonia in Spain. In this stage of the project it is quiet impressive how the members of the network use these meetings as a forum to present a picture of their national situation on alcohol policies. The Founders of the project will no doubt welcome the expansion and fruitful development of the network. 

The main aim of this meeting was to introduce the current stage of the project to the network. The country reports, which represent an important element of the project have already been updated and they are still available on the Internet.

The meeting also showed that other projects had stemmed from the Bridging the Gap initiative: the ELSA project, which focuses on alcohol advertising as well as the Pathways for Health Project (PHP), which focuses on three topics: Binge drinking, drink driving and labeling. It collects examples of best practice on each topic. In addition it is connected to another project: the Primary Health Care European Project on Alcohol (PHEPA). 

Another important part of the BtG project is the alcohol policy advocacy course; the third and final course which took place in Barcelona. Peter Anderson, project manager of the BtG project will be preparing a manual for advocacy courses; this should be available later this year. This product will be very useful for the development of alcohol policy in all European countries.

Finally, the Barcelona the meeting was seen as a successful achievement for the project as well as the participants. It provided all members with a good overview of the current stage of the project and discussions generated useful input. 

It’s time for action, we need to work towards developing an effective European alcohol policy in Europe, but this is only possible if member states are given the support they need, in order to benefit fully from their participation in such projects.

	.…
	News from the European Union 


· Launch of the EU health portal 

The European Commission launched last May the Health EU Portal (the official health portal of the European Union).  The portal is an initiative of the Community Public Health Programme and aims to be a source of reliable information on a wide-range of health topics (including alcohol and drugs) and the related EU policies and activities. The website also contains information on the latest developments in research.
The website’s contents will be available in the EU’s 20 official languages and can be found at http://health.europa.eu 

· Finland’s EU Presidency:  health priorities

From July until December 2006 Finland will hold the presidency of the European Union. 

During its Presidency, Finland wants to launch the debate in order to determine what exactly is entailed  by the mandate set out in article 152 of the EC Treaty which establishes that “A high level of human health protection shall be ensured in the definition and implementation of all Community policies and activities”. 

A Conference to be held in September will look at how health is mainly determined by decisions taken outside the Health care sector; it will  present an opportunity to discuss ways of tying health issues into policies and at work, combining health protection, health promotion and occupational health. 
Legislative agenda

Finland will continue working on legislative dossiers that are currently going through the legislative process: 

· The Alcohol strategy of the European Union, due to be released in September
· Follow-up of the Green paper on Mental Health 
· EU Public Health Programme for 2009-2013
· 7th Framework Programme for Research 
As from the 1st of June, more information on the Finnish presidency can be found on www.eu2006.fi.

· The European Commission opens the debate again on new labeling legislation

The European Commission Directorate General for Health and Consumer Protection (DG SANCO) is currently rethinking a number of labelling issues and has entered into dialogue with  the key stakeholders to redefine the foundations of their approach.

The background paper used by the Commission to frame these discussions can be found on 

http://ec.europa.eu/comm/food/food/labellingnutrition/betterregulation/competitiveness_consumer_info.pdf
Individual responses to the paper can be sent to SANCO-LABELLING@ec.europa.eu 

However, a response from Eurocare might be more effective so please also send your contributions to the Eurocare EU Liaison Office (ruth.ruiz@europanytt.no). Deadline: 16th of June. 

DG SANCO consultation will for instance examine alternatives to legislation such as self-regulation, codes of best practice for industry or providing the information off-pack.. 

On Alcoholic beverages the questions in the background paper are the following: 

23. Composition; a research carried out on behalf of the Commission shows that consumers have little interest in having information on all ingredients in beer or wine, in general they only express a desire to have information in cases where ingredients are added to “natural products” (spirits were not included in the study) (see http://europa.eu.int/comm/consumers/topics/product_labelling_en.htm). 

Given these results, would the indication of at least substances which are likely to have adverse health effects in certain groups of consumers, as is the case for sulphites, be a sufficient option, or should food improvement agents also be labelled? Should mixed drinks like Alco-pop be treated like all other foodstuffs regarding ingredient listing?

25. Should the legislation provide for requirements to be fulfilled, or guidance to be followed with a view to preventing risk of misleading where voluntary information takes place?

26. Should the legislation be more prescriptive on format, size of the text, or could the objective be achieved through voluntary or soft legislation?

27. Should nutritional labeling of alcoholic beverages be mandatory? 

42. Health warnings on alcoholic beverages: The Commission will explore the feasibility and viability to use warning labels on the containers of alcoholic beverages to raise awareness on the harmful effect of alcohol on health. This labeling issue merits discussion and evidence gathering now, in the run up to publication in 2006 of a comprehensive EU Alcohol Strategy.


http://www.euractiv.com/en/health/alcohol-products-carry-health-warnings/article-155768
· Mental health on the EU agenda

On 14 October 2005, the European Commission adopted a Green Paper on Mental Health to tackle mental illnesses which now affect over one in four adults in the European Union. We cannot look at mental health problems in isolation from the use of alcohol. 

The consultation process on the green paper ended on 31 May 2006. Eurocare has expressed its concern in regard to alcohol in the position paper of European Public Health Alliance (EPHA) and as a part of the European Platform for Mental Health.

· Health claims: European Parliament votes through compromise

On the 16 May the European Parliament voted through a compromise to the controversial Health and Nutrition Claims.

Masterfoods’ Milky Way whipped milk and chocolate flavour spread states that it is  “rich in calcium, magnesium and vitamins”, but doesn’t state so prominently that it includes more than 50 % of sugar (56,1g per 100g) and is very high in fat (35,2g per 100g). The UK consumer organisation Which? uses the product as an example of a misleading and confusing claim. In a similar vein, could it be envisaged that alcohol producers introduce one ingredient into alcoholic beverages, in order to be able to claim – directly or indirectly – that the product presents health benefits?

According to the European Parliament’s second reading vote, “Beverages containing more than 1,2 % by volume of alcohol shall not bear: a) health claims; b) nutritional claims, other than those, which refer to a reduction in the alcohol or energy content”, which is, in line with the Commission’s proposal. Eurocare welcomes the fact that alcohol producers can not make health claims, but finds point b) rather ambiguous. Alcohol producers can make a claim about reduced alcohol, but what amount is a reduction?
A press release from the Commission states: “This is because the over consumption of alcohol is associated with health problems that the EU and Member State authorities are working to reduce or eliminate, and therefore alcohol should not be promoted on the basis of its nutritional properties.”

Many MEPs expressed their enthusiasm for the fact that they reached an agreement on alcohol in the debate in the European Parliament in Strasbourg on 15 May.

The next step is for the Council of Ministers to debate the regulation in June, and vote in September.

· European Parliament: Audiovisual Media Services Directive

Brussels, 1-2 June Public Hearing at the European Parliament on the revised EU Television Without Frontiers Directive (TWF).  To view the issues that were discussed during the hearing click here.

The proposal to update the EU’s 1989 TWF Directive was adopted by the Commission 13 December 2005 with new rules on advertising product placement and new media regulation. The outcomes are not what Eurocare has been lobbying for. 

Article 15, which regulates television advertising and teleshopping for alcoholic beverages, remains unchanged in the proposed directive.

Article 3 in the revised proposal states: “Member States shall encourage co-regulatory regimes in the fields coordinated by this Directive. These regimes shall be such that they are broadly accepted by the main stakeholders and provide for effective enforcement.” 

Eurocare recommendations to the Commission focus on the marketing of alcoholic beverages, especially towards children, and are the following: 

· A new rule should be added to the article 15 specifying that product placement should not be used before 10pm.

· Television programmes may not be sponsored by undertakings whose principal activity is manufacture or sale of alcoholic beverages.

· Hourly and daily limits of advertising should be maintained for linear services.

· Teleshopping of alcoholic beverages should be prohibited before 10pm.

· The European Commission should set up an independent advisory expert group which would look at reducing and resolving the differences of the specific provisions covering alcohol advertising in all the Member States. The advisory expert group should be made up of at least 50 % of professionals working in public health as well as professionals working in television advertising in order to be recognized as a valid entity by all people involved.

The Health and Consumer Intergroup will meet next 14 June at the European Parliament in Strasbourg to discuss the revised EU Television Without Frontiers Directive (TWF).  Wim Van Dalen (Director of STAP the Dutch National Foundation for Alcohol Prevention –and coordinator of the ELSA Project) has been invited to participate in this meeting to speak about the effectiveness of self-regulation and co-regulation.
This is an important time to feed some of our concern into the work of the European Parliament. Your comments will be of great value, so please do not hesitate to send your questions or comments to farke@ias.org.uk. 

To read more about: 

· The revised EU Television Without Frontiers Directive http://ec.europa.eu/comm/avpolicy/docs/reg/modernisation/proposal_2005/com2005-646-final-en.pdf
· Themes and issues discussed during the Public Hearing at the European Parliament http://www.hieronymi.de/PDF%20Dokumente/Questions%20experts%20FINAL.pdf
· Health  intergroup in the European Parliament http://intergroup.epha.org/rubrique.php3?id_rubrique=1
· BEUC’s campaign against product placement on television 


On the occasion of the hearing that took place on 1 and 2 June in the European Parliament on the draft Review of the Television Without Frontiers Directive, BEUC, the European Consumers' Organisation, launched a new campaign against the danger of the new directive allowing product placement on television. BEUC gave participants at the hearing a series of examples of this hidden advertising, allowed in the United States, where actors in TV series vaunt the merits of a particular brand in conversation. BEUC gave participants a compilation DVD to illustrate how in the US script-writers are encouraged to alter scenes and dialogues to advertise product 


Jim Murray, the Director of BEUC, warned participants at the hearing that the Commission is proposing to ban product placement in television news programmes and children's programmes, but not in the vast majority of programmes people watch. Therefore, BEUC calls for product placement to be banned across the board. BEUC also wants a ban on TV advertising of junk food.

The compilation DVD is available at BEUC. You can ask for a copy at 00 32 2 743 15 90.

· The Brewers of Europe and Ernst & Young have published a Report on The contribution made by beer to the EU economy  

As the EU gears up for a battle over the health and social impact of alcohol consumption, with the Commission funded report “Alcohol in Europe” released the 1st of June and the Commission’s first Strategy on Alcohol expected in September, the Brussels based lobby the  Brewers of Europe have launched a report describing the economic impact of the brewing sector in terms of employment due to the production and sale of beer, the contribution to the European economy in terms of value added and in terms of tax revenues collected by national governments
According to the report: 

· Europe is world’s largest producer.

· Of the seven largest brewers in the world, four are European. 

· The total employment effect generated by the brewing sector in the EU is 2.6 million jobs. 

· The tax revenue national governments receive from the production and sale of beer amounts to 39 billion euros.

· The total contribution of the brewing sector to the European economy in terms of value added is 57.5 billion euros. 

The report can be downloaded from http://www.brewersofeurope.org/asp/news_events/detailed_news.asp?id=27
· What was the Austrian Federal Minister for Health and Women doing at the European Beer and health symposium?

The 4th European Beer and Health Symposium was held on 4 May 2006 in Brussels. To view the list of speakers, their topics and the programme click here. 

The representative of Eurocare was anonymous and observing from the sideline, and therefore no questions or comments were raised. The initial reason for attending was “a keynote speech will be made by Mrs. Maria Rauch-Kallat, Austrian Federal Minister for Health and Women”. 
Our major concern is that the Brewers of Europe actually succeeded in inviting the Austrian Health Minister, and Austria is holding the Council Presidency of the EU.

Here are some highlights from the speech Mrs. Rauch-Kallat held at Beer and Health Symposium (our summary and verbatim quotes from the speech): 


Mrs. Rauch-Kallat started the speech by emphasizing that she was also the Minister for Women and someone attending the meeting had obviously earlier made complaints because Austria was number 3 in the world concerning overall beer consumption:

- If Austria wants to catch up, and be number two, you must focus on women. There is a large potential market. You can use the latest scientific findings presented on this conference that drinking beer in moderation does not make you fat.

- When I told my department that I was going to speak in this meeting, some reacted. It might be unusual for a health minister to speak here, but for the Austrian government it is important to focus on health promotion. (…)Therefore, it is important for the industry and politicians to join forces to take responsibility. I’m glad to see you all. Then I know you take the challenge seriously.

She then stressed that alcohol, especially beer, has been a part of the European diet for thousands of years. And this will most likely not change in the future. Beer has positive effects. It contains B vitamins, silicon (…) protective effect in relation to cardiovascular disease. A fact that strongly and widely accepted. It is not yet clear if non-alcohol drinks have the same effect.

- A study from Germany: beer-drinkers live longer. Unfortunately, the study had only been monitoring men.

A study from Japan suggests that drinking in moderation gives you higher intelligence. This was a study, she was happy to say, that also involved women. The Austrian Prime Minister was a good example of the beneficial effect of alcohol. Intelligent and a beerdrinker.

She was thanking professors in the congregation for supplying her with the information and research used in the speech. They were all attending the conference and most of them were speakers. 

But as a health minister she also recognized that heavy drinking can be harmful and is associated with many chronic health problems.

This shows that the lobbying of the industry is fruitful, and the Brussels Office thinks it’s necessary to react. The floor is open.

· The European commission believes the EU makes too much low quality wine: The reform of the wine sector
In recent years the EU - including Bulgaria and Romania - has produced approximately 180 million hectolitres of wine, creating a surplus of 22 million hectolitres. This surplus looks set to increase since European producers have steadily lost market share to New World competitors such as Australia and Chile (the demand for European wine is declining by a steady 0.65 per cent while imports are on the rise).

Getting rid of unsold wine is currently costing the EU around €500m per year, with the sector as a whole absorbing €1.3bn of the EU's annual budget.

The adoption of a wine reform proposal has been put on the Commission working programme for 2006. The main steps are:

· The Commission held a wine seminar with a wide range of European stakeholders, on 16 February 2006. 

· An Impact Assessment report will cover several options and their likely effects, and should be finalised by Mid-2006. 

· A Commission Communication to the Council and the Parliament will be presented by Mid-2006.

· An appropriate legislative proposal would follow later in 2006.

EU officials are proposing to take out of use 400,000 of the 3.5 million hectares of EU winery land.

For further information on this topic http://ec.europa.eu/comm/agriculture/capreform/wine/index_en.htm

· Commission to break budget on wine subsidies
The European Commission is predicting that it will spend almost EUR87m more than the EUR1.5bn budgeted for 2006 wine production subsidies.

In a report to MEPs and ministers, the Commission claimed that this “over-implementation is temporary” and that “it is mainly due to the payments arising from the crisis distillations…earlier in the budget year.”

France, Italy, Spain and other wine producing companies received millions of Euros last year for compulsory distillation, subsidies that have run on into 2006.

	.…
	News from Eurocare member organisations


· FUNDIS: Debate on “public health at the centre of health policy in Spain: evidence and public policies” (Barcelona 20th June) 

FUNDIS (the Health, Innovation and Society Foundation) will organize next 20th of June in Barcelona a Debate on “public health at the centre of health policy in Spain: evidence and public policies”. 

Venue: Institute of Catalan Studies. Room Prat de la Riba. C/ Carme, 47 - Barcelona – Spain.

For further information please contact Mr. Antonio Flaquer. Tel.: + 34 639 346 097

E-mail: antoni.flaquer@fundsis.net

www.fundsis.org
	.…
	News from the Members States


· Switzerland – Swiss sports Minister calls for more action over hooligans

Swiss Sports Minister, Samuel Schmid, said he favoured a ban on alcohol around stadiums and extra security measures during Euro 2008, which is being jointly hosted by Switzerland and Austria. 

http://www.swissinfo.org/eng/front/detail/Schmid_calls_for_more_action_over_hooligans.html?siteSect=105&sid=6757361&cKey=1148827874000
· Ireland - Alcohol's role in suicide highlighted

Figures have shown that over 90% of young men who committed suicide in one of the regions of Ireland had alcohol in their system. According to GPs, 20% of their patients who have died as a result of suicide had a history of alcohol abuse.
http://www.irishhealth.com/?level=4&id=9587
	.…
	Announcements 


· Conference: The impact of Alcohol on HIV/Aids and Poverty. What does it mean on the level of intervention?

The International Federation of the Blue Cross is organising a conference on “The impact of Alcohol on HIV/Aids and Poverty”. 

The conference will take place in Accra, Ghana, from the 11th to the 13th of October. It will gather Representatives of Blue Cross organisations in Africa, Europe, India and Brazil and Representatives of the WHO, Forut, World Church Council, World Vision and others in an attempt to better understand the link between HIV/Aids and poverty for interventions in alcohol and other drug related issues. 

For more information concerning the content and the practical information on the conference visit http://www.ifbc.info/
· IOGT World Conference. Basel-Münchenstein (Switzerland). 29 July - 5 August 2006
For more information concerning the content and the practical information on the conference visit http://www.iogt.ch/2006/english.htm
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